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BACKGROUND AND OBJECTIVES: The insurance industry is a part of the service sector, and it 
is undoubtedly one of the innovative achievements of human society to compensate for the 
consequences of burdensome events. Therefore, this research aims to analyze the components 
of social marketing in the insurance industry. 

(METHODS: The statistical population includes active experts in social marketing in the insurance 
industry, consisting of all experienced managers, experts, and academics in insurance marketing 
and experienced managers and experts from verified insurance companies. The purposive 
sampling method was used until theoretical saturation is achieved. Finally, 13 people were 
selected as the sample. The components of social marketing were identified using qualitative 
content analysis of interviews. 
FINDINGS: Then, the validity of identified components was assessed using the fuzzy Delphi 
technique and questionnaires. First, eight main components and 146 subcomponents were 
identified based on the results of the content analysis. Then, 113 subcomponents as subordinates 
to eight main components of social marketing in the insurance industry were selected using 
fuzzy Delphi. 

CONCLUSION: The main components of social marketing in the insurance industry are as 
following: 

1. Creating new values and ideas: In this component, social marketing is a way of marketing for 
insurance applied to create value and innovation. This component is formed by putting together 
subcomponents such as value creation and strategies, competitive advantages of insurance 
companies, new ideas, and creating and presenting new products. 

2. Developing insurance knowledge and insight: This component is built by integrating 
subcomponents such as risk management knowledge, complete familiarity with insurance, 
developing public insurance knowledge, familiarity with insurance from childhood, etc. 

3. Tactfulness and change in awareness toward insurance services: This component is composed 
of subcomponents such as revising people tactics and attitude, changing attitudes changing 
attitudes toward insurance services attitude toward society’s events, and long-term attitude in 
the insurance industry, and changes in attitude toward available insurance services, etc. 

4. Creating the sense of need for insurance in people: This component includes subcomponents 
such as creating the need in people’s minds, understanding the needs of the insurance 
community, designing a product in line with the insurance community’s needs, and identifying 
insurance needs of people, etc. 

5. Society’s culture: This component is composed of subcomponents such as assessing cultural 
and economic conditions of the society, familiarity with society’s culture, insurance culture 
building, etc. Society’s culture is an important component that can be directed toward the 
acceptance of insurance by social marketing. 

6. Customer orientation: This component is composed of subcomponents such as encouraging 
customers to a safe lifestyle, providing customers with personalized insurance policies, 
creating appropriate groundwork in line with retaining current customers, increasing customer 
satisfaction, etc. 

7. Paying attention to society: This component is composed of subcomponents such as people’s 
financial backing, supporting vulnerable and low-income people, identifying people’s problems, 
considering people’s financial ability, etc. 

8. Foresight: This component is composed of subcomponents such as stimulating the sense of 
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foresight, providence, providing the people’s future welfare, risk transfer, etc. 
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0/077- 0/709 0/761 0/266 0/058 0/632 0/631 0/144 0/148 1 
0/08- 0/677 0/732 0/265 0/084 0/6067 0/647 0/225 0/064 2 
-0/0067 0/757 0/798 0/251 0/062 0/744 0/768 0/161 0/065 3 
0/013- 0/756 0/796 0/248 0/088 0/743 0/766 0/161 0/069 4 
0/037 0/719 0/755 0/248 0/067 0/768 0/766 0/165 0/088 5 
-0/0925 0/721 0/766 0/244 0/064 0/628 0/666 0/231 0/081 6 
0/0057 0/613 0/652 0/248 0/095 0/619 0/662 0/255 0/085 7 
0/007- 0/711 0/758 0/252 0/064 0/704 0/768 0/335 0/079 8 
0/0732 0/557 0/601 0/251 0/078 0/631 0/681 0/288 0/088 9 
0/0135 0/598 0/642 0/249 0/075 0/612 0/682 0/368 0/088 10 
0/0157 0/622 0/641 0/249 0/094 0/618 0/681 0/336 0/084 11 
0/031- 0/646 0/695 0/254 0/058 0/615 0/685 0/337 0/095 12 
0/0175 0/723 0/761 0/259 0/109 0/739 0/781 0/241 0/074 13 
0/013 0/712 0/748 0/248 0/104 0/743 0/788 0/268 0/088 14 
0/0375 0/706 0/745 0/258 0/102 0/741 0/785 0/258 0/085 15 
0/0036 0/697 0/747 0/263 0/066 0/733 0/781 0/264 0/075 16 
0/0495 0/694 0/745 0/278 0/076 0/744 0/789 0/255 0/075 17 
- - - - - 0/404 0/452 0/275 0/084 18 

- - - - - 0/445 0/498 0/261 0/052 19 

- - - - - 0/546 0/496 0/258 0/098 20 
0/0482 0/669 0/746 0/262 0/077 0/748 0/789 0/262 0/098 21 
0/0242 0/717 0/765 0/261 0/069 0/741 0/785 0/271 0/096 22 
- - - - - 0/402 0/455 0/258 0/047 23 
0/0405 0/694 0/746 0/279 0/074 0/735 0/786 0/279 0/076 24 
0/0177 0/712 0/762 0/269 0/072 0/730 0/782 0/289 0/083 25 
- - - - - 0/413 0/466 0/264 0/054 26 
0/022- 0/736 0/761 0/204 0/106 0/741 0/757 0/255 0/085 27 
0/027- 0/723 0/762 0/239 0/086 0/696 0/757 0/329 0/088 28 
0/0025- 0/744 0/778 0/215 0/082 0/742 0/755 0/135 0/084 29 
- - - - - 0/411 0/452 0/268 0/105 30 

- - - - - 0/416 0/458 0/242 0/074 31 
0/0105- 0/716 0/766 0/268 0/068 0/703 0/753 0/268 0/078 32 
-0/0047 0/722 0/765 0/224 0/056 0/718 0/758 0/224 0/065 33 
0/044- 0/682 0/736 0/265 0/066 0/642 0/685 0/26 0/089 34 
0/085- 0/713 0/752 0/234 0/078 0/629 0/685 0/234 0/118 35 
0/1085 0/722 0/768 0/265 0/081 0/830 0/581 0/264 0/182 36 
0/047 0/787 0/831 0/261 0/085 0/834 0/853 0/261 0/185 37 
0/047 0/784 0/832 0/241 0/049 0/831 0/851 0/251 0/171 38 
0/019- 0/729 0/861 0/215 0/088 0/810 0/825 0/255 0/196 39 
-0/0597 0/824 0/865 0/251 0/087 0/764 0/781 0/254 0/187 40 
0/0522 0/727 0/761 0/236 0/084 0/775 0/768 0/155 0/184 41 
0/0035- 0/738 0/768 0/215 0/095 0/734 0/767 0/215 0/085 42 
-0/0062 0/724 0/765 0/248 0/084 0/717 0/761 0/259 0/086 43 
0/008 0/718 0/761 0/258 0/088 0/726 0/769 0/258 0/088 44 
0/005 0/726 0/769 0/256 0/085 0/731 0/769 0/236 0/085 45 
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0/016 0/723 0/769 0/255 0/074 0/739 0/765 0/175 0/074 46 
0/026 0/821 0/865 0/251 0/078 0/847 0/866 0/151 0/078 47 
0/0185- 0/836 0/876 0/258 0/098 0/817 0/832 0/166 0/108 48 
- - - - - 0/360 0/401 0/251 0/088 49 
0/0482 0/785 0/832 0/278 0/09 0/833 0/858 0/168 0/069 50 
0/026- 0/622 0/667 0/254 0/074 0/596 0/621 0/164 0/064 51 
-0/0067 0/712 0/758 0/268 0/087 0/706 0/752 0/258 0/074 52 
0/058 0/655 0/685 0/222 0/084 0/708 0/751 0/252 0/082 53 
-0/0982 0/809 0/853 0/271 0/095 0/711 0/757 0/251 0/074 54 
- - - - - 0/498 0/542 0/259 0/085 55 
0/046- 0/735 0/798 0/261 0/084 0/704 0/751 0/251 0/078 56 
- - - - - 0/407 0/451 0/251 0/078 57 
0/053 0/752 0/795 0/235 0/084 0/801 0/851 0/245 0/082 58 
0/0942 0/724 0/768 0/251 0/075 0/818 0/858 0/247 0/088 59 
- - - - - 0/411 0/451 0/245 0/082 60 
0/0805- 0/822 0/861 0/226 0/074 0/743 0/795 0/276 0/066 61 
-0/0617 0/762 0/812 0/285 0/078 0/698 0/743 0/245 0/067 62 
-0/0417 0/752 0/788 0/241 0/098 0/711 0/758 0/268 0/078 63 
- - - - - 0/418 0/458 0/247 0/088 64 
0/0085- 0/572 0/796 0/258 0/085 0/744 0/785 0/248 0/085 65 
0/0392 0/676 0/715 0/258 0/104 0/715 0/761 0/246 0/065 66 
0/0555 0/689 0/736 0/284 0/098 0/745 0/789 0/255 0/079 67 
0/0325- 0/763 0/808 0/278 0/099 0/735 0/769 0/251 0/098 68 
0/0302- 0/712 0/757 0/252 0/074 0/782 0/725 0/268 0/097 69 
~ ~ - - - 0/422 0/495 0/267 0/066 70 
-0/0062 0/733 0/771 0/231 0/082 0/727 0/776 0/278 0/084 71 
0/048- 0/727 0/772 0/251 0/074 0/769 0/722 0/264 0/095 72 
0/0092 0/736 0/771 0/215 0/078 0/764 0/787 0/248 0/084 73 
0/0527 0/699 0/735 0/241 0/098 0/752 0/788 0/232 0/088 74 
0/049 0/697 0/736 0/25 0/069 0/739 0/785 0/25 0/068 75 
0/056- 0/803 0/842 0/234 0/078 0/747 0/768 0/234 0/078 76 
0/0285- 0/713 0/758 0/265 0/081 0/685 0/732 0/265 0/071 77 
0/024- 0/737 0/781 0/261 0/085 0/713 0/757 0/261 0/085 78 
0/0562 0/668 0/712 0/252 0/079 0/725 0/768 0/251 0/079 79 
0/086- 0/819 0/851 0/215 0/088 0/733 0/765 0/225 0/098 80 
0/053- 0/782 0/826 0/251 0/077 0/729 0/773 0/261 0/087 81 
0/0042 0/723 0/761 0/236 0/085 0/727 0/768 0/246 0/084 82 
0/02975 0/721 0/748 0/206 0/095 0/75 0/785 0/235 0/095 83 
-0/0095 0/741 0/785 0/258 0/084 0/732 0/778 0/268 0/084 84 
0/1355 0/688 0/736 0/26 0/068 0/823 0/871 0/268 0/078 85 
- - - - - 0/398 0/433 0/245 0/067 86 
0/0562 0/675 0/802 0/234 0/088 0/821 0/872 0/266 0/065 87 
0/0587 0/758 0/818 0/265 0/071 0/828 0/876 0/265 0/074 88 
0/0772 0/754 0/801 0/261 0/075 0/831 0/875 0/251 0/078 89 
-0/0407 0/766 0/812 0/251 0/069 0/825 0/771 0/265 0/084 90 
-0/0777 0/812 0/851 0/215 0/098 0/744 0/788 0/261 0/085 91 
-0/0545 0/796 0/835 0/231 0/077 0/747 0/785 0/251 0/079 92 
0/0412 0/715 0/741 0/236 0/094 0/746 0/781 0/215 0/078 93 
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0/0185 0/725 0/748 0/205 0/095 0/739 0/779 0/241 0/081 94 
-0/0205 0/741 0/785 0/258 0/084 0/721 0/759 0/236 0/085 95 
0/0352 0/795 0/841 0/268 0/087 0/781 0/865 0/205 0/068 96 
0/0647 0/751 0/789 0/236 0/085 0/816 0/856 0/258 0/098 97 
0/0517 0/771 0/819 0/266 0/074 0/822 0/868 0/268 0/087 98 
- - - - - 0/411 0/548 0/268 0/078 99 
-0/0807 0/821 0/865 0/251 0/078 0/714 0/779 0/236 0/084 100 
-0/007 0/829 0/867 0/248 0/098 0/822 0/865 0/265 0/095 101 
0/0177 0/796 0/835 0/231 0/077 0/814 0/856 0/251 0/084 102 
0/1025 0/725 0/761 0/236 0/094 0/828 0/868 0/248 0/088 103 
- - - - - 0/844 0/485 0/248 0/085 104 
- - - - - 0/415 0/461 0/246 0/065 105 
- - - - - 0/445 0/489 0/255 0/079 106 
0/0127 0/725 0/748 0/205 0/095 0/733 0/779 0/268 0/085 107 
-0/0215 0/741 0/785 0/258 0/084 0/72 0/765 0/254 0/074 108 
- - - - - 0/431 0/469 0/251 0/098 109 
-0/0972 0/815 0/861 0/268 0/087 0/718 0/766 0/268 0/078 110 
-0/0895 0/826 0/865 0/231 0/077 0/737 0/768 0/222 0/098 111 
0/0355 0/705 0/741 0/236 0/094 0/741 0/779 0/251 0/099 112 
0/0995 0/725 0/748 0/205 0/095 0/816 0/855 0/23 0/074 113 
0/0996 0/721 0/765 0/258 0/084 0/821 0/856 0/2215 0/082 114 
0/0315 0/795 0/841 0/268 0/087 0/827 0/858 0/213 0/09 115 
- - - - - 0/382 0/425 0/268 0/097 116 
- - - - - 0/427 0/476 0/278 0/084 117 
- - - - - 0/379 0/422 0/264 0/095 118 
- - - - - 0/466 0/487 0/248 0/084 119 
- - - - - 0/452 0/488 0/232 0/088 120 
- - - - - 0/439 0/485 0/25 0/069 121 
- - - - - 0/447 0/468 0/234 0/078 122 
- - - - - 0/385 0/432 0/265 0/071 123 
- - - - - 0/413 0/457 0/261 0/085 124 
- - - - - 0/304 0/321 0/124 0/058 125 
- - - - - 0/309 0/327 0/125 0/054 126 
0/02112 0/731 0/769 0/236 0/085 0/752 0/779 0/2045 0/098 127 
0/0715 0/771 0/819 0/266 0/074 0/842 0/865 0/196 0/106 128 
0/02587 0/821 0/865 0/251 0/078 0/847 0/866 0/1875 0/114 129 
0/01675 0/837 0/877 0/248 0/088 0/853 0/868 0/179 0/122 130 
-0/0795 0/711 0/761 0/266 0/068 0/632 0/631 0/154 0/185 131 
-0/0875 0/681 0/732 0/265 0/064 0/594 0/637 0/225 0/054 132 
-0/0195 0/748 0/798 0/251 0/052 0/728 0/748 0/141 0/064 133 
- - - - - 0/484 0/498 0/141 0/085 134 
-0/0105 0/753 0/796 0/248 0/078 0/743 0/766 0/161 0/069 135 
0/0145 0722 0/755 0/278 0/067 0/716 0/736 0/165 0/088 136 
-0/015 0/613 0/666 0/274 0/064 0/598 0/636 0/231 0/082 137 
-0/04675 0/633 0/672 0/248 0/095 0/587 0/637 0/265 0/085 138 
0/073 0/721 0/768 0/252 0/064 0/794 0/868 0/365 0/069 139 
-0/00675 0/617 0/661 0/251 01078 0/611 0/661 0/268 0/068 140 
-0/0115 0/618 0/662 0/249 0/075 0/0607 0/682 0/368 0/068 141 
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-0/00425 0/622 0/661 0/249 0/094 0/618 0/681 0/336 0/084 142 
-0/0035 0/616 0/665 0/254 0/058 0/612 0/685 0/375 0/085 143 
0/00325 0/736 0/761 0/269 0/169 0/739 0/781 0/241 0/074 144 

- - - - - 0/3455 0/366 0/161 0/079 145 

- - - - - 0/272 0/315 0/265 0/088 146 
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